13.0 CONSUMER BEHAVIOUR

13.01

INTRODUCTION

This module unit is intended to equip the trainee with knowledge, skills and attitudes that will enable him/her apply consumer
behavior knowledge in sales and marketing

13.02 GENERAL OBJECTIVES

By the end of this module unit, the trainee should be able to:

(a) Understand the characteristics of consumer and organizational markets
(b) Understand the factors which influence consumers and organizational markets

(c) Appreciate the various roles that consumers and organizations play in the buying process

(d) Understand the stages involved in the buying decision process
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